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World leading automative supplier for its three business 
lines, Plastic Omnium operates in 26 countries  
with 131 plants, located close to its clients. 
Plastic Omnium develops solutions for the car  
of the future, which will be clean and connected.

Pursuant to Article 19 of Regulation (EU) 2017/1129, the following information is incorporated by reference in this Universal Registration Document:

 1 The consolidated financial statements and statutory accounts for the year ended December 31, 2018 and the corresponding audit results appearing 
on pages 133 to 253 (inclusive) of the 2018 registration document filed with the AMF on March 12, 2019 under the reference number D.19-0139;

 1 The consolidated financial statements and statutory accounts for the year ended December 31, 2017 and the corresponding audit results appearing 
on pages 117 to 233 (inclusive) of the 2017 registration document filed with the AMF on March 12, 2018 under the reference number D.18-0118.

This Universal Registration Document was filed on March 10, 2020 with the AMF (French Financial 
Markets Authority), as the competent authority under Regulation (EU) 2017/1129, without prior 
approval pursuant to Article 9 of said Regulation. 

The Universal Registration Document may be used for the purposes of an offering of securities to 
the public or the admission of securities for trading on a regulated market if accompanied by a 
transaction memorandum and, where applicable, a summary and all changes made to the Universal 
Registration Document.This set of documents is then approved by the AMF in accordance with 
(EU) ruling 2017/1129.

Including:
the integrated report,
the annual financial report,
the report on corporate governance,
the Statement of Non-Financial Performance
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MESSAGE FROM THE CHAIRMAN

A new chapter 
in our ongoing history
Plastic Omnium is changing its governance in order  
to continue its growth over the long term and to make 
the most of the opportunities afforded by the changing 
automotive market. A new chapter in the Group’s 
history is opening to consolidate its leadership.  
Laurent Burelle, Chairman of the Board, explains.

LAURENT BURELLE 
CHAIRMAN OF THE BOARD OF DIRECTORS

From the time it was founded by Pierre Burelle in 
1946 until now, only three people have headed 
Plastic Omnium:  Pierre, Jean and Laurent Burelle. 
Continuity gave the company strength. With its 
capacity for long-term decision-making, Plastic 
Omnium was able to plan, propel and support 
each major phase of its expansion. 

The automotive industry, on which Compagnie 
Plastic Omnium SE is now fully focused, is 
currently undergoing change of unprecedented 
scale and speed.

To address this upheaval, new perspective and 
a broader frame of reference are called for. 

Plastic Omnium to the complementary tandem 
of Laurent Favre and Félicie Burelle. Laurent 
Favre, a French engineer who spent 23 years 
working for automotive suppliers in Germany, 
has experience that will be invaluable for the 
Group, which generates 41% of its revenue with 
German automotive manufacturers. Félicie Burelle, 
who has been in charge of Group strategy for 

in the Group’s acquisitions and key decision-

world automotive production experiencing its 

tandem will be tasked with restoring the intrepid 
spirit that drove the creation of Plastic Omnium. 
To succeed in their mission, they can build on 

balance sheet and liquidity, and its portfolio of 
innovations centered on the intelligent exterior 
systems and clean energy systems of the future. 

Beyond that, the scale and scope of the Group 
they will be helming have changed in recent 
years. Plastic Omnium has moved from supplying 
automotive components to delivering low-carbon 
mobility solutions and has become an active 
participant in the energy transition. It has 
transformed itself from a French company doing 
international business into a genuinely global 

facilities and 26 R&D centers in 26 countries).

One thing, however, remains unchanged: 
throughout its history, the Group has made a point 

facing Plastic Omnium in coming years will 
therefore be to combine international expansion, 
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“Although the change in Plastic 
Omnium’s governance marks a 
new chapter, the history of the 
company, which goes back more 
than 70 years, will continue, and 
will continue to be associated 
with the name of the founding 
family.” 

Laurent Burelle

management team will also be called on to 
tackle new environmental and social challenges 
to ensure that Plastic Omnium continues to set 
standards in corporate social responsibility for 
the 21st century. 

Although the change in Plastic Omnium’s 
governance marks a new chapter, the history 
of the company, which goes back more than 
70 years, will continue, and will continue to be 
associated with the name of the founding family.

Compagnie Plastic Omnium SE, but will remain 
as the Chairman of its Board of Directors. 
Second, because the family will continue to 
be represented in the operational team. And 

strategy of profitable growth and focus on 
sustainable mobility will have the support and 
active oversight of its holding company, in which 
the Burelle family increased its majority control 
again in 2019. 

For nearly three-quarters of a century, the 
governance, ethics and business conduct of our 
company have stood for a certain way of life in 
industrial France. The new team will keep this 
entrepreneurial culture alive and intensify the 
transformation currently taking place to make 
Plastic Omnium a leading player in the clean, 
connected car.

LAURENT BURELLE, 
CHAIRMAN OF THE BOARD OF DIRECTORS

MESSAGE FROM LAURENT BURELLE
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INTERVIEW

Shaping tomorrow's mobility 

Group on January 1, 2020. This French engineer, who has spent 
the past 20 years working for automotive suppliers in Germany, 
gives his vision of the automotive market and discusses Plastic 
Omnium’s role in the ongoing automotive revolution.

INTERVIEW WITH LAURENT FAVRE
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LAURENT FAVRE
DIRECTOR AND CHIEF EXECUTIVE OFFICER

What is your view 
of Plastic Omnium? 

First, I am very proud to head a Group that is 
among the 30 leading automotive suppliers, 
but stands out from the others as a family-run, 
independent company with a rich history rooted 
in strong values that make all the difference. 
Plastic Omnium’s strength lies in its consistent 
ability to predict market swings and take timely 
strategic action to boldly and rigorously prepare 
for them. This was the approach taken in the 
Group’s successful re-focus on the automotive 
industry. Every day that I spend meeting the 
teams in the factories, R&D centers and of-

employees’ outstanding level of operational 
excellence and engagement.

What are the priorities to be addressed by 
Plastic Omnium? 

Short term, we need to absorb automotive 
market turbulence due to the slowdown in 
China and Europe and tighter environmental 
regulations for the automotive sector. We 
have grounds for optimism. For one thing, we 
demonstrated our ability to adapt to the less 
dynamic business environment in 2019. For 
another, tighter environmental regulations are 
driving innovation, and with it our future growth. 
In the longer term, Plastic Omnium is gearing 
up to take timely decisions to support growth, 
which will be driven by the technological revo-
lution under way in the automotive sector and 
ongoing mobility requirements in a number of 
world regions where automobile ownership 
remains relatively low.

" Plastic Omnium’s strength lies  
in its consistent ability to predict  
market swings and take timely  
strategic action to boldly and  
rigorously prepare for them. "

Laurent Favre

How can Plastic Omnium 
step up its growth? 

The Group can build on its balanced worldwide 
locations and technological capabilities to cap-
ture upcoming growth in the automotive sector. 
It can expand its market share, increase the 
number of parts sold per vehicle and put even 
more value into each vehicle with enhanced 
products and new functions. Our 26 R&D centers 
and our strategic partnerships with innovative 
companies such as HELLA and Brose give us 
what we need to help automakers navigate their 
technological transformation. 

How is the Group supporting 
tomorrow’s mobility? 

As world leader in our three businesses, Plastic 
Omnium clearly operates at the heart of the 
transformation of the automotive industry. By 
reducing the car’s energy consumption and pol-
lution emissions, the Group has also become 
an energy transition player. When we make 
strong technology choices such as to invest in 
fuel cells and hydrogen, we become a driving 
force in the transition. Another strength is the 
intelligence we are including in exterior systems 
and energy systems. The technology revolution 
also extends to production systems, and we are 
able to assemble complex modules that make 
life easier for automobile manufacturers. For all 
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SHARED PERSPECTIVES

Shaping the outline 
of the future Plastic Omnium

 

 

" ACT FOR ALLTM is an integral 
part of the Group’s strate-
gy, providing direction and 
cohesiveness. That’s why we 
will apply it across the board 
throughout the Group. " 

Felicie Burelle

Plastic Omnium has always been committed to safety. 
Based on that history, what priority do you give to the 
ACT FOR ALLTM corporate social responsibility program ?

Félicie Burelle: Due to its size and the nature of its business 
activities, Plastic Omnium is uncompromising when it comes 
to safety. Our policy is Zero Tolerance. The attention to 
safety is now extended to encompass issues such as job 
satisfaction for our employees on both a global and a local 
basis, as well as our ways of conducting business, and the 
production processes in our factories. ACT FOR ALLTM is an 
integral part of the Group’s strategy, providing direction and 
cohesiveness. That’s why we will apply it across the board 
throughout the Group.

Laurent Favre: Our ACT FOR ALLTM CSR program is not an 
option but an obligation if we are to continue to conduct 

performance is no longer enough. We must also demonstrate 
environmental, social and ethical performance. ACT FOR 
ALLTM covers such strategic subjects as the carbon footprint 
of our businesses, and the diversity, gender balance and 
wellbeing of our employees. This program involves all of 
us to give us the competitive edge that will make all the 
difference. 

FÉLICIE BURELLE  
DIRECTOR AND MANAGING DIRECTOR
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How do you see the Group 
10 years down the road ?

Laurent Favre: We are fortunate to live in exciting times and 
be able to take part in the most extensive transformation 
of the automotive industry that has occurred in 50 years. 
New technologies and services are creating a new type of 
mobility and an unprecedented user experience. With the 
car incorporating an increasing number of functions within 
limited spaces, Plastic Omnium is ideally placed to manage 
this complexity. The Group is stepping up the transformation 
of its product lines to support automakers as they move to 
the sustainable, modular and connected car of the future.

Félicie Burelle: Plastic Omnium has changed so much over 

what it will look like in the 2030 timeframe. As a pure player 
in the automotive sector, the Group will be incorporating an 
increasing amount of intelligence in the parts it manufac-
tures to make the car cleaner, safer and more intuitive. We 
think that the shift from all-thermal to all-electric will be a 
progressive one. We will therefore continue our two-track 

the fuel used; and second, prepare for electric mobility, for 

of sustainable mobility research and capture the best of 
the new technologies, Plastic Omnium will be reaching out 
to an increasing number of partners in an open innovation 
approach.

" With the car incorporating an 
increasing number of functions 
within limited spaces, Plastic 
Omnium is ideally placed to 
manage this complexity "

Laurent Favre 

INTE
JOINT INTERVIEW
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PURE PLAYER in the automotive industry  
and world leader in each of its three business lines
An independent French family-owned group created in 1946, 
Plastic Omnium is a global pure player in the automotive industry, 
operating 131 plants in 26 countries and with 26 R&D centers. 
Plastic Omnium is the market leader in its three business lines.

INTELLIGENT 
EXTERIOR SYSTEMS
SMART BUMPERS AND TAILGATES 
WITH INTEGRATED FEATURES

Designs complex body systems 
that enhance the car’s performance 
and design while integrating an 
increasing number of functions 
for the connected vehicle.

CLEAN ENERGY SYSTEMS
ENERGY STORAGE AND EMISSIONS 
CONTROL SOLUTIONS FOR ALL ENGINES

Develops energy storage and 
emissions control solutions for all 
engines (gasoline, diesel and hybrid 
vehicles) and designs vessels to 
withstand high hydrogen pressures.

HBPO
MODULE DEVELOPMENT, ASSEMBLY 
AND LOGISTICS

Assembles front-end modules 
(with growing demand from car 
manufacturers for customization 
and connectivity), and is accelerating 
its development with the assembly 
of new modules.

PLASTIC OMNIUM INDUSTRIES

PLASTIC OMNIUM MODULES

45%  
of the revenue 
in 2019

26 million 
bumpers produced 
per year

21,800  
employees 

64 plants  
in 15 countries

25%  
of the revenue 
in 2019

6 million 
front-end modules 
assembled  
per year

2,600  

employees 

27 plants  
in 11 countries

30%  
of the revenue 
in 2019

21 million 
fuel tanks  
produced  
per year

7,600  

employees 

40 plants  
in 20 countries
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• Expertise in ultra-innovative materials allowing more lightweight 
parts and optimum safety

• Expert in plastics with unique material performance 
electromagnetic transparency allowing optimal radar/lidar use, 
necessary for the emergence of connected vehicles

• Ability to integrate complex systems/sensors and electronic radars 
enabling them to function properly and safely

• Strategic partnerships with:
• Brose, expert in mechatronic systems for doors and seats
• HELLA, leader in the development and production of lighting 

systems and electronic components.

CONNECTED
Plastic Omnium’s body parts will 
be designed to see, protect and 
communicate.

NUMBER 1 
WORLDWIDE
16% market share

1 VEHICLE  
OUT OF 6
produced worldwide is 
equipped with a Plastic 
Omnium intelligent exterior 
system

• Expert in plastic fuel systems, lighter, offering maximum safety
• Reduction of polluting emissions 

(SCR, water injection system, etc.)
• INWIN and Tanktronik® intelligent systems for plug-in 

hybrid vehicles
• Strategic technology acquisitions: Swiss Hydrogen,  

expert in balance of plant within the fuel cell and Optimum CPV, 
specialist in hydrogen tanks

• Plastic Omnium New Energies, focused on developing 
the energies of the future, particularly in the area of fuel cells 
and hydrogen propulsion.

CLEAN
Plastic Omnium solutions are 
already reducing emissions and its 
engineers are working on clean 
solutions for tomorrow.

NUMBER 1 
WORLDWIDE
22% market share 

1 VEHICLE  
OUT OF 4
produced worldwide is 
equipped with a Plastic 
Omnium fuel tank

• HBPO operates on a just-in-time basis 11 countries 
and 27 sites

• The only supplier dedicated to controlling the entire front-end 
process from design to delivery

• HBPO is broadening the scope of its operations and confirming 
its expertise in assembling new modules such as the cockpit, 
center console and even the DC-DC converter. MODULAR

with 27 plants worldwide, Plastic 
Omnium has the expertise to meet 
this demand.

NUMBER 1 
WORLDWIDE
18% market share

Plastic Omnium is  
responsible for  

ONE IN FIVE  

FRONT END 

MODULES 
assemblies worldwide

GROWTH LEVERS/COMPETITIVE STRENGTHS

GROWTH LEVERS/COMPETITIVE STRENGTHS MARKET SHARESTHE CAR WILL BE

MARKET SHARES

INTEGRATED REPORT
PURE PLAYER 



A COMMITTED COMMUNITY

•  32,171 employees (27,301 across 
the Group’s consolidated scope)

• €1,307 million of staff costs

INNOVATION AT THE HEART OF THE COMPANY

• 2,700 engineers and technicians
• 26 R&D centers
• €383 million invested in R&D in 2019

SOUND FINANCIAL STRUCTURE

• €2,347 million of shareholders’ equity
•  €739 million net debt (32% shareholders’ 

equity and 0.7x EBITDA)

A LOCAL INDUSTRIAL NETWORK

• 131 plants in 26 countries
• €512 million of investments in 2019

A CONSTANT COMMITMENT  
TO THE ENVIRONMENT

• TOP Planet Program since 2008
• Measuring the carbon footprint
• Life cycle analysis

IMPROVED BUSINESS ETHICS

•  A Code of Conduct since 2003, 
improved in 2018

•  Signature of the United Nations Global 
Compact in 2003

BUSINESS MODEL  
An automotive supplier leader in its businesses serving  
the connected, autonomous & carbon-free car
Fully incorporating global challenges and serving its growth ambitions, Plastic Omnium’s business model 
creates and shares long-term value for all of its stakeholders.

RESSOURCES
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HBPO 
Modular and 
customizable

INTELLIGENT 
EXTERIOR 
SYSTEMS
Lighter, 
intelligent 
body parts

M
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G SUSTAINABLE      
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CARE FOR PEOPLE

• Safety: TF2 of 1.85 in 2019
• Training: 22 hours per employee in 2019
•  Equality and diversity: target of 25% female 

managers by 2025

INNOVATION IN THE ECOSYSTEM

•  105 patents families filed in 2019 
and a portfolio of 2,830 patents

•  An Open Innovation ecosystem
•  €700 million in revenue on innovative 

products that reduce polluting emissions

RESULTS GUARANTEEING INDEPENDENCE

• €1,005 million EBITDA
• €347 million Free cash-flow
• €108 million in dividends paid to shareholders

ENHANCED INDUSTRIAL EXCELLENCE

•  10 new customers in 2019 bringing 
the total to 93 brands

• 100% of sites certified to ISO 9001
• Industry 4.0 on all sites by 2023

A RESPONSIBLE INDUSTRIALIST

• 91% of sites certified to ISO 14001
•  71% of sites certified to OHSAS 18001/ISO 45001
•  Objective to reduce CO

2
 emissions per kg 

of transformed material by 20 % by 2025

A COMMITTED ENTREPRENEUR

•  RobecoSam rating: 8th among  
global automotive OEMs

• Supplier CSR Charter
•  Employee engagement with local 

communities

VALUE CREATION

C
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A
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E
R

G
Y
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E
M

S
CLEAN ENERGY

SYSTEMS
Clean mobility

           MOBILITY PO

SSIBLE

BUSINESS MODEL
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BUSINESS AND STRATEGY 
An industrial and innovative company committed to 
long-term growth

Industrial excellence 
and Industry 4.0 
for its customers
Plastic Omnium is reasserting its goal of increasing 
the industrial efficiency of its production facilities 
with the deployment of Industry 4.0 within its plants. 
Predictive data management, the optimization 
of processes and the increasing automation of 
industrial facilities will reduce costs and inventories, 
while optimizing the supply chain. The objective is 
to reduce the amount of capital employed and 
improve operating profitability.

Innovative solutions 
for sustainable 
mobility
Plastic Omnium is deeply committed 
to the technological transformation of 
the automobile. The zero-carbon and 
connected car creates new growth 
opportunities by bringing in additional 
content in each vehicle in all of the Group’s 
business lines.

LONG-TERM STRATEGY  
of an innovative industrial Group  
based on solid fundamentals

 
 

 
 

CAPITALIZE  
ON OUR  

FUNDAMENTALS

REINFORCE  
OUR STRENGTHS

LONG-TERM  
GROW IN THE  
AUTOMOTIVE  

INDUSTRY

Technology-
oriented

Anticipation 
and  

reactivity

ACT FOR 
ALL™, our CSR 

program
Operational  
excellence

client  
portfolio

Solid  
 

structure

R&D / Open 
Innovation

Partnerships / 
M&A
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Enhanced skills 
and innovation
To meet the technological and environmental 
challenges of the car of the future, Plastic 
Omnium relies on more than 2,700 engineers, 
spread over 26 R&D centers around the 
world, including three new ones opened in 
2019 in France, Belgium and China.

The Group has also gained new skills to boost 
its innovation capacities through its Open 
Innovation ecosystem. With its investment in 
venture capital companies Aster and then AP 
Ventures, the Group ranks as leader in the field 
of clean mobility. Moreover, Plastic Omnium 
has a network of start-ups, partnerships 
with leading universities, and an Automotive 
Strategic Analysis Committee comprised of 
internationally recognized experts. 

Ambitious CSR policy
Plastic Omnium’s CSR policy is a 
key factor in its per formance and 
exce l lence. P las t ic Omnium has 
formally set out its commitments 
in a global program called ACT FOR 
ALL™. This ambitious policy, backed 
by regular ly measured objectives, 
aims to engage all of the Group’s 
stakeholders around three pillars: 
a responsible company, care for 
people, and sustainable production. 
The policy is regularly assessed by 
independent bodies, and in particular 
was recently awarded the status of the 
world’s eighth automotive supplier by 
RobecoSAM.

On the strength of its industrial 
excellence, its clear innovation 
strategy, an ambitious CSR policy, and 
a sound financial structure, the Group 
ranks as a major automotive industry 
player ready to strengthen its positions 
in favor of sustainable mobility.

BUSINESS AND STRATEGY

INTEGRATED REPORT
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Industry 4.0 is the combination 
of mature technologies: data, 
advanced robotics, augmented 
reality, the internet of industrial 
things, as well as vertical integra-
tion (suppliers, customers) and 
horizontal integration (partners), 
through the cloud and data 
management.

For Plastic Omnium, Industry 
4.0 heralds the implementa-
tion of predictive production. 
The other challenge is managing 
behavioral change for everyone, 
from the operator to the plant 
manager. 

Between now and 2023, 
€200 million will be invested 
in rolling out industry 4.0 at 
 Plastic Omnium’s manufactu-
ring facilities.

3 NEW R&D centers  
The Group has a network of 26 R&D centers located close to the decision centers of its carmaker cus-
tomers. This network was further enlarged by the construction or extension of 3 R&D centers in France, 
Belgium and China:

Sigmatech, the international 
R&D center for Intelligent 
Exterior Systems near Lyon 
(France).

Deltatech, an advanced 
research center in Brussels 
(Belgium) specializing in new 
energies.

Omegatech, a testing and 
development center for Clean 
Energy Systems in Wuhan 
(China).

THE NEW 
INDUSTRIAL 
REVOLUTION  
at Plastic Omnium

Promising technological PARTNERSHIPS

Plastic Omnium has also 
partnered with German 
equipment manufacturer 

Brose, which specializes in mechatronic systems, 
to develop a door system offering new features, 
innovative styling and ease of assembly.

In January 2019, Plastic Omnium 
and HELLA  launched an 
innovative project partnership to 
develop integrated solutions, 

combining exterior body parts and lighting. 
Experts in engineering and design from each 
group, based in Germany, are working together 
on the development of new concepts 
incorporating innovative technologies in lighting 
and in intelligent exterior systems, for both the 
front and rear of vehicles.

Innovation, a shared historical mindset. The diesel crisis, environmental 

THHHEEE WWW

INNOVATION in the Group’s DNA

In the fourth quarter of 2019, Plastic Omnium won a 
large order from a German manufacturer to develop 
350-bar hydrogen tanks for buses. In parallel with 
this success, Plastic Omnium obtained a first 

certification for a 700-bar hydrogen tank designed 
for passenger vehicles. Together this contract and 
certification represent a major milestone in the 
Group’s development of new energies.

INNNNNNOOOOOVVVVVVAAAAATTIOOOOOOONNNN



26
R&D CENTERS

2,700
ENGINEERS

2,830
PATENTS

4.5%
OF REVENUE IN R&D

€
PO OPEN RESEARCH LAB

PARTNERSHIPS

5 INTERNATIONAL R&D CENTERS

UNIVERSITIES

INNOVATION AWARDS 
& GRAND CHALLENGE

START-UP

VENTURE CAPITAL

INNOVATION
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Co-build the sustainable mobility of tomorrow
To respond to the revolution of the 
connected, autonomous and zero carbon car, 
Plastic Omnium, technological leader in its 
markets, is continuously improving its internal 
and external innovation capabilities. 

Plastic Omnium is working in Open Innovation with  
an ecosystem of start-ups, major technological 
universities and engineering schools, supervised  
by an Automotive Strategic Analysis Committee  
bringing together internal and external experts;  
scientific and technological partnerships are regularly  
set up with the best performers.
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AUDIT COMMITTEE

As a global group operating in a complex market, 
Compagnie Plastic Omnium SE is exposed to various 
risks. Its organization aims to control these.

Central  
functions

Operational 
management

AN EFFICIENT ORGANIZATION 

BOARD OF DIRECTORS

SENIOR MANAGEMENT

INTERNAL CONTROL COMMITTEE & COMPLIANCE

Risk management
Compagnie Plastic Omnium SE has set up an organizational and governance 
framework designed to control the main risks to which the Group is exposed.
This framework is supplemented by a worldwide insurance program  
for its majority-controlled subsidiaries.

Finance

• Controlling – Consolidation 
• Cash & Financing
• Accounting and Taxation
• Standards & procedures 
• Internal audit

Risk  
management

Human Resources 
CSR

Health & Safety 
Environment

Business
Business Unit 

(region)  

Entity, Country

Information systems
Legal - Compliance

Insurance
real estate

Internal  
audit

Internal  
audit

21 3

RISK MANAGEMENT  
A key issue

Compagnie Plastic Omnium SE has reviewed 
the risks likely to have an impact on its 
business, its financial situation or its results, 
and has implemented control processes to 
manage these.

Main risks facing  
Compagnie Plastic Omnium SE:

OPERATIONAL RISKS

• RISK RELATED TO AUTOMOTIVE PROGRAMS

• RISK RELATED TO ACQUISITIONS

• INFORMATION TECHNOLOGY RISK

INDUSTRIAL AND ENVIRONMENTAL RISKS

• HEALTH, SAFETY AND ENVIRONMENT RISK

CREDIT AND/OR COUNTERPARTY RISKS

• CUSTOMER RISK

• SUPPLIER RISK

MARKET RISKS

• RAW MATERIALS PRICE RISK

LEGAL RISKS

• RISK RELATED TO THE QUALITY OF PRODUCTS 
AND SERVICES SOLD

• COMPETITION RISK

• INTELLECTUAL PROPERTY RISK



MARKERS:
• Top Planet Program
• Renewable energies
• Waste management
• Life cycle analysis

As a responsible industrial, 
Compagnie Plastic Omnium SE strives 
to reduce the impact of its plants 
on the environment by revisiting 
its processes, from design to 
manufacturing.

Ambitious CSR policy
Compagnie Plastic Omnium SE’s CSR policy is a key factor in its performance and excellence. 
The Group has formally set out its commitments in a global program called ACT FOR ALL™. 

This ambitious policy, backed by regularly measured objectives, aims to engage all of the 
Group’s stakeholders around three pillars: a responsible company, care for people, and 
sustainable production.

MARKERS:
• Safety at work
• Ergonomics
• Talent and skills management
• Health of employees
• Diversity
• Recruitment of young people
• Local sponsorship initiatives

As a family-owned group, 
Compagnie Plastic Omnium SE 
seeks to provide safe, healthy and 
fair working conditions for all its 
employees around the world, and 
offer them career and engagement 
opportunities.

MARKERS:

• Business ethics
• Ethical suppliers
• Data protection

A company committed to growth and 
values, Compagnie Plastic Omnium SE 
has made ethics the cornerstone 
of its responsible performance.

A requirement shared by all 
its stakeholders.

INTEGRATED REPORT

THE GROUP’S 
CORPORATE SOCIAL 
RESPONSIBILITY  
PROGRAM

Pillar 1
A responsible  

company  
Plastic Omnium  

promotes  
its codes of conduct.

Pillar 2
Care  

for people 
Plastic Omnium  

shares its corporate  
values globally.

Pillar 3
Sustainable  
production

Plastic Omnium  
is committed to preserving  

the planet for future generations.



  

 
MARKERS

RISKS 
AND OPPORTUNITIES

 
KPIs

Business ethics Business ethics Ethics Awareness Index

Supplier ethics Sustainable purchasing Supplier Ethics Index

Data protection Data protection IT Compliance Index

Health and safety at work Occupational health  
and safety conditions

Frequency rate (Tf2) 
workplace accidents

Ergonomics Occupational health  
and safety conditions

Percentage of  
workstations assessed

Talent and skill  
management

Talent and skill  
management

Share of senior management 
positions filled internally

ACT FOR ALL™ 

local commitments
Relations with  
local stakeholders

Share of sites involving 
employees in support of local 
community initiatives

Public health  
programs

Occupational health  
and safety conditions

Share of sites carrying  
out at least one annual  
health campaign 

Promote the employment  
of young people

Equal opportunities Number of attendees

Career development  
for women

Equal opportunities Share of women  
amongst Directors

Top Planet program Energy efficiency  
and CO2 emissions

Top Planet score

Renewable energies Energy efficiency  
and CO2 emissions

Number of industrial sites  
to have developed renewable 
energies on site

Waste management Waste management Share of final waste

Eco-design Eco-design and recyclability Number of life cycle  
analyses (LCA) carried  
out for innovations

SDG = SUSTAINABLE DEVELOPMENT GOAL

INTEGRATED REPORT

Pillar 1
A responsible  

company

Pillar 2
Care  

for people 

Pillar 3
Sustainable  
production

SDG

SDG

SDG

SDGSDG

SDGSDG

SDG

SDG

SDGSDG



2019  
RESULTS

2020 
TARGETS

2025 
TARGETS

MAIN ACTIONS  
2020

92%* 80 % 100 % Increase the number of employees who receive training:
• Increase the number of e-learning languages used for the Code of Conduct
• Roll out the Compliance Day to new profiles

450  
suppliers analyzed 
in 2019

Index = 68 %

1,250 
suppliers 
analyzed in 
2019/2020

Index = 60 %

>90 % • Improve the training of buyers
• Define the action plans to be put in place for suppliers not meeting expectations

Continuous improvement • Continue the deployment of new access control and data confidentiality technologies

1.85 1.6 0.5 • Continue the deployment of the Top Safety program
• Continue the integration of HBPO into the program

79 %* 84 %* 100 % •  Improve the consideration of ergonomics in the project phase  
and improve training in the evaluation tools

• Develop workstation assessment within HBPO

70 % 75 % 75 % •  Deploy the programs Starter, Booster, Leading Success,  
Driving Success and Leading Manufacturing 

58 % 60 % 100 % • Continue identification of actions and events
• Coordinate activities at the business lines level

56 % 60 % 100 % • Continue identification of actions and events
• Coordinate activities at the business lines level

816 870 1,000 • Improve the reporting of interns and promote the employment of interns
• Improve attractiveness to young women to support diversity

12.8 % 15 % 25 % • Develop the professional careers of women
• Grow the internal networks for women, such as Women@PO

49 %* 50 %* 60 % • Strengthen the sharing of best practices
• Continue the roll-out of ISO 50001 certification

4 8 > 50 %
of sites

• Develop renewable energies partnerships
• Consider the purchase of green electricity with guarantee of origin

14 % / / • Continue the roll-out of ISO 14001 certification at HBPO and Plastic Omnium

4 LCA 2 new LCA / • Perform two new life cycle analyses 

* Excluding HBPO

INTEGRATED REPORT
THE GROUP’S CORPORATE SOCIAL RESPONSIBILITY PROGRAM



Creation of  

Plasticomnium by  

Pierre Burelle in Paris

First plant  

in Langres1965
Plasticomnium took control 

of UMDP (Union Mutuelle 

Des Propriétaires Lyonnais)

Plasticomnium’s stock 

market listing dates back  

to this merger.

Jean Burelle 

became Chairman 

of Plastic Omnium

Laurent Burelle 

became Chairman 

of Plastic Omnium

Change of governance 
on January 1, 2020

Laurent Burelle became Chairman of the Board of Directors 

Laurent Favre was appointed Chief Executive Officer 

Félicie Burelle was appointed Managing Director

32,000 employees

131 plants 

26 R&D centers 

26 countries 

93 client brands

19871946 1963 1965 2001 2019

INTEGRATED REPORT

AN INDEPENDENT FAMILY-OWNED
group since 1946

TREASURY SHARES 
AND EMPLOYEES

2.5%

PUBLIC 

14.6%

PUBLIC 

38.7%

Majority owned by members of the founder’s family, the Group enjoys independent 
family governance, whose long-term vision has enabled steady growth since its 

COMPAGNIE 
PLASTIC OMNIUM SE

BURELLE SA

58.8%

BURELLE FAMILY

85.4%



17
DIRECTORS

A RESPONSIBLE BOARD OF DIRECTORS

INTEGRATED REPORT

A committed 
executive committee
The EXECUTIVE COMMITTEE carries out 
its missions in a spirit of transparency 
and anticipation, with a high degree of 
decision-making responsiveness. The 
monthly meetings are complemented by 
annual management meetings organized 
in major global clusters, at the meeting 
of local managers. Its 11 members 
represent the central and operational 
departments and ensure the deployment 
of the Group’s commercial, industrial and 
R&D strategy, its financial performance 
and CSR policy worldwide.

A RESPONSIBLE 
Board of Directors

At December 31, 2019, Compagnie Plastic Omnium SE   
was governed by a Board of Directors  
composed of 17 members:  

 
the Managing Director and 14 directors.

The Board  
of Directors
Balanced between representatives of the  
Burelle family and independent directors.

59 YEARS
AVERAGE AGE

8/ i.e. 47%
WOMEN

6/ i.e. 40%
INDEPENDENT BOARD MEMBERS

LAURENT BURELLE
CHAIRMAN OF COMPAGNIE 
PLASTIC OMNIUM SE
CHAIRMAN AND CHIEF 
EXECUTIVE OFFICER  
OF BURELLE SA  

LAURENT FAVRE
DIRECTOR SINCE 2020
CHIEF EXECUTIVE OFFICER 
OF COMPAGNIE PLASTIC 
OMNIUM SE

FÉLICIE BURELLE
DIRECTOR SINCE 2017
MANAGING DIRECTOR 
OF COMPAGNIE PLASTIC 
OMNIUM SE

ÉLIANE LEMARIÉ
DIRECTOR SINCE 2009 
AND REPRESENTATIVE 
OF BURELLE SA
MEMBER OF THE 
APPOINTMENTS COMMITTEE

JEAN BURELLE
DIRECTOR SINCE 1970
HONORARY CHAIRMAN
OF COMPAGNIE PLASTIC 
OMNIUM SE

PAUL HENRY LEMARIÉ
DIRECTOR SINCE 1987
CHIEF OPERATING 
OFFICER OF BURELLE SA

VINCENT LABRUYÈRE
DIRECTOR SINCE 2002
CHAIRMAN OF THE AUDIT 
COMMITTEE

ANNE-MARIE COUDERC
DIRECTOR SINCE 2010*
CHAIRMAN OF THE
COMPENSATION 
COMMITTEE
AND APPOINTMENTS 
COMMITTEE

JÉRÔME GALLOT
DIRECTOR SINCE 2006

PROF. DR BERND 
GOTTSCHALK
DIRECTOR SINCE 2009*
MEMBER OF THE 
COMPENSATION 
COMMITTEE

ANNE ASENSIO
DIRECTOR SINCE 2011*
MEMBER OF THE AUDIT 
COMMITTEE

AMÉLIE 
OUDÉA-CASTÉRA
DIRECTOR SINCE 2014*
MEMBER OF THE 
COMPENSATION 
COMMITTEE

LUCIE MAUREL-AUBERT
DIRECTOR SINCE 2015*
MEMBER OF THE 
AUDIT COMMITTEE AND 
APPOINTMENTS COMMITTEE

CÉCILE MOUTET
DIRECTOR SINCE 2017

ALEXANDRE MÉRIEUX
DIRECTOR SINCE 2018*

AMANDINE CHAFFOIS
DIRECTOR REPRESENTING 
EMPLOYEES SINCE 2019

IRENEUSZ KAROLAK
DIRECTOR REPRESENTING 
EMPLOYEES SINCE 2019

AUDIT  

COMMITTEE

APPOINTMENTS  

COMMITTEE

COMPENSATION  

COMMITTEE

 3
SPECIALIZED COMMITTEES  

prepare for its discussions

* Independent Board member.



INTEGRATED REPORT

2020 FINANCIAL OUTLOOK

€ 9,183M
ECONOMIC  
REVENUE 

€ 8,494M
CONSOLIDATED  

REVENUE

€ 1,005M
EBITDA

€ 739M
NET DEBT

1%
Africa

16%
Asia

2%
South America

29%
North America

52%
Europe

BREAKDOWN OF REVENUE  
BY REGION

2%
Others

22%
Asian

15%
French

20%
American

41%
German

BREAKDOWN OF REVENUE 
BY CUSTOMER

KEY FINANCIAL FIGURES for 2019

Worldwide automotive production will continue 
to decline in 2020. The extent of this decline 
will depend on how the impact of Covid-19 
develops.

On the basis of production assumptions known 
to date and excluding systemic effects related to 
Covid-19, Plastic Omnium forecasts for 2020:

• a 5-point outperformance over worldwide 
automotive production;

• growth in operating profit and EBITDA (by 
value);

• free cash-flow of more than €200 million with 
confirmed innovation and R&D capacity.

In this market environment, the Group has a solid 
order book and has strengthened its management 
fundamentals, with particular attention paid to 
free cash-flow generation, a strengthened cost 
reduction policy and a renewed ambition in terms 
of industrial excellence.

€ 0,74*

* Proposed to the Annual General Meeting of April 23, 2020

DIVIDENDS

€ 511M
OPERATING  

MARGIN

€ 347M
FREE CASH-FLOW

€ 258M
NET PROFIT  

GROUP SHARE

2019 SHARE PRICE  

124 x 75

20.17€ 
as at 12/31/2018

24.90€ 
as at 12/31/2019
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INTEGRATED REPORT
SOCIAL AND ENVIRONMENTAL PERFORMANCE

91%

86%

OF SITES ISO 14001 
CERTIFIED

71%
OF SITES OHSAS  
18001/ISO 45001 
CERTIFIED

OF WASTE GENERATED BY THE 
GROUP IN 2019 HAS BEEN 
RECYCLED OR RECOVERED

Solar panels on the roof of the -Deltatech 
development center in Brussels (Belgium)

22 Hours
OF TRAINING PER EMPLOYEE IN 2019

WORKPLACE ACCIDENT FREQUENCY RATE, 
WITH AND WITHOUT LOST TIME (TF2)

-31 % VS 2018

1.85
IN 2019

510,634 Hours
OF TRAINING GIVEN 

 IN 2019

13.5%
OF WOMEN IN SENIOR MANAGEMENT

616
ENGINEERS AND MANAGERS RECRUITED 

IN 2019, OF WHOM 22% ARE YOUNG 
GRADUATES AND 24% ARE WOMEN

2019 Social and Environmental 
PERFORMANCE

On October 23, 2019, the 
Group organized the sixth 
world day dedicated to 
corporate responsibility in 
all its 131 plants, during 
which its 32,000 employees 
attended training and 
awareness workshops on this 
unifying corporate project. 17.9%

OF WOMEN MANAGERS





AFR

AFR

AFR

AFR



AFR

2018 2019

8,244
9,183 1%

Africa

16%
Asia (excl. China)

2%
South America

29%
North America

52%
Europe

2018 2019

533

258

3.0%7.4%

2018 2019

7,245

8,494

2018 2019

610
511

6.0%8.4%

 CHANGE IN CONSOLIDATED REVENUE
In millions of euros

OPERATING MARGIN
In millions of euros and as % of consolidated 
revenue

In millions of euros and as % of consolidated 
revenue

NET PROFIT – GROUP SHARE



AFR

2018 2019

561.6
512.0

383.0* (4.5%)

6.0%7.7%

2018 2019

218
347

4.1%3.0%

2019

739*

2,347

Shareholders’
equity

32%*

2018

698

2,188

32%
Net debt

2019

739*

1,005*

EBITDA

0.7*

2018

698

918

0.8
Net debt







BURELLE SA

COMPAGNIE PLASTIC OMNIUM SE

Plastic Omnium
Auto Inergy SAS

France

Plastic Omnium 
Inc 

United States 

Plastic Omnium
Auto Exteriors SA

France 

Plastic Omnium
GmbH

Germany

Plastic Omnium
Holding

(Shanghai) Co Ltd
China

58.78%*

100%** 100%** 100%** 100%** 100%**

* 72.08% VOTING RIGHTS.
** THE % VOTING RIGHTS ARE EQUAL TO THE % HOLDING.
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CONNECTED
Consumers readiness  

x2 since 2017

CASE

AUTONOMOUS
€85 bn of total 
investment by 2025

ELECTRIFIED
€225 bn of total 

investment by 2023 to 
support electrification

SHARING
New mobility services  
will represent > 10% 
of car industry by 2025

• Interactivity & function integration
• Wave transparency & styling 

freedom
• Lightweight
• Aerodynamics

• Emissions reduction
• Electrified vehicles with more 

range
• Full lifecycle carbon neutrality

• More content
• New modular systems
• C02 Emission reduction  

& more range
• Aerodynamics

CASE IMPACTS

Market needs

Intelligent Exterior Systems Clean Energy Systems Modules

CASE EXPOSURE

C CA A ES E C EA S S
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Universities

5 global R&D centers

PartnershipsStart-up

PO Open Research LabVenture Capital

Innovation Awards
& Grand Challenge





AFR



2 RISK FACTORS AND CONTROL
Main risk factors

www.plasticomnium.comPLASTIC OMNIUM     UNIVERSAL REGISTRATION DOCUMENT 201944

MAIN RISK FACTORS2.1

Compagnie Plastic Omnium SE has reviewed the risks that could have a
material adverse effect on its business, financial position, results or
reputation. In accordance with regulations, only those risks that are both
significant and specific to Compagnie Plastic Omnium SE, are described
below.

Risks considered as the most significant, with regard to the probability of
occurrence and its impact (after taking into account the mitigation
measures implemented by Compagnie Plastic Omnium SE) are identified
by an asterisk.

OPERATIONAL RISKS

RISK RELATED TO AUTOMOTIVE PROGRAMS*

Identification of risk

Each automotive program has risks which could reduce its profitability
from that initially expected. The risk relates particularly to programs that
incorporate product innovations or which implement new industrial
processes. This risk is increased for programs whose launch coincides
with the start of a new plant. These uncertainties may require Compagnie
Plastic Omnium SE to make higher levels of investment or expenditure
than initially forecast in order to reach the rates and quality levels
required by the customer. 

In addition, each automotive program is subject to risks in terms of
manufacturing volumes, which depend on a wide range of factors, some
of which are regional in nature, such as economic activity, carmaker
production strategy, consumer access to credit and the regulatory
environment, but also on factors specific to each vehicle, such as the
attractiveness of its design.

Ultimately, every automotive program is exposed to the risk of disruption
of carmaker’s demand, of variable duration.  This disruption can result
from hazards specific to the carmaker (fire or natural disaster impacting
one of its plants, work stoppage at a plant due to a strike, a pandemic,
etc.). This disruption can also result from a similar hazard that would
impact a supplier of components used in the manufacture of a vehicle,
which could thus force the carmaker to permanently stop its production
line for lack of components.   

Risk management

Compagnie Plastic Omnium SE’s commitment to diversifying its
businesses and increasing the number of automotive programs
represents a key component of its strategic vision that significantly
reduces exposure to geographic and other risks.

Compagnie Plastic Omnium SE has 93 customer brands, comprising
nearly all of the world’s major carmakers and serving different market
segments and three distinct product families. It has continued to diversify
its exposure to global automotive production markets with its businesses
spread across 26 countries and with the launch of 243 new programs in
production in 2019.

In terms of commitments, all new projects are subject to a highly detailed
approval process. The largest projects must be authorized by Compagnie
Plastic Omnium SE’s senior management. Once a project has been
accepted, a structured operational and financial monitoring system is set
up to track it.

RISK RELATED TO ACQUISITIONS*

Identification of risk

Compagnie Plastic Omnium SE periodically carries out external growth
operations through acquisitions that may be of a significant size across
the Group.

These acquisitions are decided on the basis of assumptions, notably,
objectives relating to synergies and future results, which may not be
achieved in the timescales or to the extent initially expected.

In particular, Compagnie Plastic Omnium SE could encounter difficulties
integrating the companies acquired, their technologies, product ranges
and employees. It may also be unable to retain or develop strategic clients
of the acquired companies.

Risk management

Compagnie Plastic Omnium SE takes great care to put resources in place
dedicated to integrating acquired companies and sets detailed objectives
for these, broken down into action plans. Particular care is taken to
ensure the swift implementation of Plastic Omnium’s systems in acquired
entities, in order to effectively manage these action plans and measure
the achievement of objectives.

INFORMATION TECHNOLOGY RISK

Identification of risk

The day-to-day activity of Compagnie Plastic Omnium SE’s operational
functions (Research and Development, Production, Purchasing, Logistics,
Commercial) and support functions Finance, Human Resources, Legal) is
highly dependent on the smooth running of the information systems used
in these functions. This activity could be affected by the unavailability of
critical information systems, mainly due to system breakdown,
communication networks failure, damage to infrastructure or malicious
actions carried out internally or externally.

Risk management

The Information Systems Department has implemented a systems
standardization and consolidation approach, and is constantly upgrading
IT and network production infrastructures, business applications and
workstation services. Management pays special attention to the
incorporation of new technologies and to the availability and integrity of
Company data.

The security of technical systems, applications and networks is addressed
at the outset of projects. It is constantly monitored and regularly audited.
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53%
Men

47%
Women

35%
less than 4 years

35%
12 years and more

29%
from 4 to 11 years

6%
less than 40 years

29%
from 40 to 50 years

12%
from 50 to 60 years

29%
from 60 to 70 years 

24%
more than 70 years

40%
INDEPENDENT

DIRECTORS



Number of relevant directors for each skill

Accounting, Finance, Internal audit, Risk management Legal, Ethics, Compliance CSR, Stakeholder dialogue, Health & Safety

 
Automotive industry Customer solutions International experience

Human Resources Directors of large companies Operational management of large companies

Digital Transformation, Innovation, Technological Breakthroughs Partnerships Environment
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59 YEARS
AVERAGE AGE

OF DIRECTORS AS AT
 12/31/2019

47%
WOMEN

DIRECTORS

6
INDEPENDENT

DIRECTORS





































1.8%
Fixed compensation

2%
Other compensation,
of which corporate officers

96.2%
Annual bonus

4.2%
Fixed compensation

3.8%
Other compensation,
of which corporate officers

92%
Annual bonus

96.2%
Annual bonus

0%
Fixed compensation

3.8%
Other compensation,
of which corporate officers























































SNFP

SNFP
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SNFP

SNFP

SNFP

SNFP

MG





SNFP

1%
Africa

16%
Asia (excl. China)

2%
South America

29%
North America

52%
Europe



2%
Others
15%
French

20%
American

22%
Asian

41%
German

Sales

Assembly

Manufacturing

Product
development

Transformation

Purchases
of materials 

Purchases
components

Design of manufacturing
and assembly processes

Developing
technologies

R&D



Plastic Omnium

Intelligent Exterior
Systems

Clean Energy
Systems

New Energies

Plastic Omnium
Industries

Plastic Omnium
Modules

HBPO

104 production sites
in 22 countries

27 assembly sites 
in 11 countries
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FUEL
CELL

Electricity generation

Water (H2O)

Electricity BatteryElectric motor

High pressure
hydrogen vessel

Hydrogen
station

O2+ H2
Hydrogen (H2)Oxygen (O2)Air 

H2

H 2



3.5%

0.9%1.5%

2.8%

13.6%

77.7%

Other

Transformation of products soldEnd of life of the products sold

Energy and electricity

Purchases of goods
and services

Utilization of the
products sold

SNFP



1980
Plastic used
to lighten
bumpers

1986
Light fuel
systems
made
of plastic

2001
HSE
management
and internal
audit 

2003
Code of
conduct and
commitment
to the United
Nation's
Global
Compact 

2004
SCR
technology
to control
diesel
emissions

2008
Energy and
chemical
product
management

2009
Risk
management 

2012
Engagement
with
communities

2015
Assessment
of the
Group's CSR
performance
(RobecoSAM
and EcoVadis) 

2016
Suppliers'
charter 

2017
CSR
governance,
signature of
the French
Business
Climate
Pledge,
player in
electric
propulsion

2018
ACT FOR ALLTM

program,
first LCA 

2019
ACT FOR ALLTM

Day 



OUR SUSTAINABLE DEVELOPMENT 
STRATEGY 
2019 



1 5432

5
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2

Responsable
management

Gestion des

compétences
talents et des

Employee 
engagement

Relationship with
local stakeholders

Product safety
and quality

Clean propulsion 
systems

Intelligent and 
sustainable cityAir quality

Logistics

Biodiversity

Energy efficiency 
and CO2 emission 

Business
ethics

Competitiveness

Road and 
automotive 
safety 

Eco-design
and recyclability

Measures to reduce 
the weight of vehicles

Sustainable
purchasing
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Health 
and safety

Equal 
opportunities

Care 
for people

Sustainable 
production

Solutions for
clean mobility

Responsibility

Water 
management

Waste
management

Data protection

Moderatelly 
important CSR issues

Important 
CSR issues 

Strategic
CSR issues

Social Dialogue

Impact on Plastic Omnium global performance
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DPEF



20182017 2019

75 7875

20182017 2019

301

449

358

207

565

278

148163

441

Technicians

Managers



20182017 2019

2.31
2.53

2.20



DPEF



SNFP

> 65 years

61 to 65 years

56 to 60 years

51 to 55 years

46 to 50 years

41 to 45 years

36 to 40 years

31 to 35 years

26 to 30 years

< 25 years

Hommes Femmes

0 5 10 15 20

8.7 %

1.8 %

6.4 %

11.0  %

13.8  

14.1  %

14.0  

15.7  

 %

0.1 % 0.1 %

1.4 %

5.6 %

10.1  %

12.2  %

15.6  %

16.2  %

16.1  %

 

20 2015 1510 105 50

7.8% 9.7%

14.8% 14.7%

16.8% 14.9%

15.6% 15.6%

12.4% 14.6%

12.7% 12.7%

10.7% 9.9%

7.0% 6.0%

2.1% 1.6%

0.2% 0.1%
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61%

12%
6.6%

3.9% 3.5% 2.6% 2.6% 2.2% 1.8% 1.3% 1.3% 0.4%
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20182017 2019

476,882
443,886

481,453

188,695 195,510

281,372292,758

168,672

269,628

5,586

Clean Energy
Systems
Intelligent Exterior
Systems

HBPO

2018 20192017

0.929 0.927
0.811

1.098 1.168
1.106

1.524
1.430 1.415

Group

Intelligent Exterior Systems

Clean Energy Systems



Clean Energy Systems

Intelligent Exterior Systems

HBPO990,544

393,291

1,400,780
16,945

900,484

407,101

1,307,585

913,428

394,151

1,307,579

20182017 2019 2018 20192017

1.94 1.93 1.90

4.76 4.58

5.20

3.01
3.21

3.50

Group

Intelligent Exterior Systems

Clean Energy Systems
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0.98%
Employees

1.61%
Treasury shares

38.63%
Public 58.78%

Burelle SA



2017 201820162015 2019

0.67
0.74

0.49
0.41

0.74



20.17€ 
as at 12/31/2018

24.90€ 
as at 12/31/2019
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Compagnie Plastic Omnium SE
1, allée Pierre Burelle – 92 593 Levallois Cedex – France

Tel.: +33 (0) 1 40 87 64 00 – Fax: +33 (0) 1 47 39 78 98

www.plasticomnium.com

 
on our application Plastic Omnium


